
� SANDEN CSR REPORT 2009

The Meaning Behind Our Corporate Slogan 
"Delivering Excellence"

Our corporate slogan alludes to our commitment to ensuring
customer satisfaction by creating new value

and developing and delivering
the very best in products, systems, and services.
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Editorial Policies

Sanden Report 2009 was edited in accordance with 
Sanden’s corporate philosophy, which is a principal 
foundation and framework for the Sanden Group’s 
efforts to be a“Global Excellent Companies.”Sanden 
Report 2009 reports information based on the following 
policies.

● The report covers the Sanden Group’s corporate 
social responsibility (CSR) and environmental 
management performance for fiscal 2008—or 
the period from April 2008 through March 2009—
but it also includes some CSR and environmental 
management activities subsequent to that time 
period.

● The scope of data in the report includes Sanden 
Corporation as well as the rest of the Sanden 
Group companies.

● Important environment-related subsequent 
eventsare included as notes.
Environment-related subsequent events are 
events that occur in the interval between the 
end of the fiscal year covered by the report and 
the actual publication date of the report that 
are likely to have an influence on environmental 
management in the next and/or subsequent fiscal 
years.
The disclosure of important environment-related 
subsequent events provides supplemental 
information that may facilitate understanding of 
a company’s future environmental management 
situation.

●Environmental burden (impact) and environmental 
account ing data a re compi led f rom the 
Americas, Europe, Japan, and the rest of 
Asia. The scope of data collection in“report 
organization overview,” “principal business 
bases,”and other articles may partially differ, as 
is explained in each article.

Guidelines Used in the Preparation of This Report
This report was prepared with reference to the 
Japanese Ministry of the Environment’s 2007 
Environmental Reporting Guidelines and the Global 
Reporting Initiative (GRI*)’s Sustainability Reporting 
Guidelines Third Edition (G3).
*GRI is an NGO established in 1997 for the purpose 
of establishing worldwide guidelines for corporate 
sustainability reporting.




